
META  ADVERTISING

& EMAIL MARKETING

Transforming Social Media into a
Lead Generation Engine for
Nonprofit Foster Care 
We needed to increase qualified inquiries while

staying within a defined cost-per-lead range.

Previous campaigns focused heavily on blog

promotion, but weren’t generating enough

direct inquiries. The Goal: Drive consistent

monthly leads and expand awareness without

increasing acquisition costs.

T H E  R E S U L T S   T H E  P L A N

Use of educational content and

captivating ad copy with

emotionally driven messaging

Consistent split testing,

campaign optimization, and

audience segmenting increased

leads

Refined  targeting and optimized

lead forms. 

We built campaigns designed to engage, inform AND convert. 

118% Increase in Direct Contact

Leads Year-over-year

 53 Leads Per Month (Exceeded

monthly target of 40 leads) 

$19.83 Cost Per Lead -

Maintained efficiency within the

$20- $25 target range.

384% Increase in email captures

from key lead forms



“By working with the Spark we have been able to increase our leads. Our
mailing & contact  list has increased exponentially. That allows us to
connect with people through email, phone calls and texts... All those
outreach pieces are made possible by the leads generated.Before working
with The Spark, I was trying to manage all this myself, and is such a
nuanced skillset. The new outreach efforts have been incredible and the
results show for themselves!”

-COURTNEY, JRI FOSTER CARE

RESULT :  ONE  YEAR  OF  L EADS

W H A T  O U R
C L I E N T S  S A Y . . .

Transforming Social Media into a Lead Generation Engine
 for Nonprofit Foster Care

 Expanded Reach & Awareness:
541,375 people reached (136%

increase)

1.45 million impressions (68%

increase)

15,607 post engagements

34,916 video views

Beyond lead generation,
this nonprofit also
gained increased brand
awareness from the
campaigns resulting in
additional inquiries
beyond tracked leads!


